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Income Statement Snapshot 

                    TTM 

Revenue $1.4M 

Net Loss ($2. 6M) 

 

Balance Sheet Snapshot 
 
  MRQ 

Cash $0.05M 

Debt $2.65M 

 

 
 
 
 

 

 

 
Company Overview 
 

 

U-Vend, Inc. (OTCQB: UVND) is a consumer products and automated retailing 

company specializing in the creation, marketing and sales of unique ice cream and 

related food products. The Company is at the early stages of a large market 

opportunity, having secured partnership to be the official ice cream for Major League 

Baseball(MLB). UVND’s Mini Melt business is currently operating in Southern 

California and Las Vegas and its products are available in 145 vending machines. The 

$15.6 billion global ice cream market is expected to grow 4.6% annually between 

2016 and 2020. UVND’s novelty ice cream comes with sports collectibles that are 

used to drive consumer engagement in fantasy sports markets. The Company also 

plans to expand its market to digital advertisements with its kiosk machines, which 

will provide the Company with increased profit potential and brand awareness.  
 

Valuation 
 

 

We are valuing UVND using 3.0x EV/S multiple, applied to our FY19E revenue 

estimate of $12.8 million. This derives a target price of $0.45. 
 

Investment Highlights 
 

 UVND’s 9M16 revenue increased 75% YoY to $1.1 million compared to $0.6 

million for 9M15 

o Company’s diversified multi-channel revenue segments include professional 

sports-themed brands, wholesale distributors for Mini Melts and digital 

advertising  

o Mini Melts are in 145 vending units in over 125 locations across the west coast 

of the United States 

 

 UVND is the creator of Major League Baseball (MLB) ice cream 

 

 Company contracts industry leader Wells Enterprise to manufacture MLB 

Ice Cream Products 

 

 Company’s management team has extensive industry experience with major 

billion-dollar consumer brands  

 

 UVND’s unique platform to integrate sports and ice cream should be a big 

win for UVND and its shareholders 

 

 U.S. Ice Cream market is expected to reach $15.6 billion by 2020 

 

 

 



 

Investment Highlights 
 

UVND’s 9M16 revenue increased 75% YoY to $1.1 million compared to $0.6 million for 

9M15. The Company’s diversified multi-channel revenue segments include professional sports-

themed brands, wholesale distributors for Mini Melts and digital advertising. Currently, the 

Company generates its revenue from wholesale distribution as well as direct to retail of  Mini-Melts 

across Southern California and Las Vegas. In spring 2016, the Company signed an exclusive 

partnership with Major League Baseball (MLB) to produce Major League Baseball ice cream. This  

deals should add enormous revenue growth in FY2017 and beyond.   

 

 

Figure 1: UVND Revenue Projections  

 
The Company’s mini-melt products are sold through self-serve kiosks and ice cream freezers placed 

in retail locations. The increase in revenues for 9M16 is attributed to the increase in additional 

electronic kiosks (digital screen vending machines) installed. The Company increased its electronic 

kiosk placements to 140 as of September 2016, compared to 118 in September 2015.  



 

 
Figure 2: Mini Melt Digital Vending Kiosks 

In addition to generating revenues from electronic kiosks, the Company started a new program in 

the third quarter: the “Grab It-Taste It Love It” merchandiser program. The program is aimed at 

high-traffic establishments such as convenience stores, fast food locations, and gas stations that are 

not large enough for vending machines, but will support the addition of lower cost, high-margin 

product sales such as an ice cream freezer, which provides the Company with a significant market 

opportunity. Currently, the Company has established 120 locations in southern California and have 

set a target of 500 locations by the end of 2017.  

 

 

 
Figure 3: Grab It-Taste It Love It” merchandiser program 

 
High gross margins on both programs and the addition of merchandisers and digital vending kiosks 

across the U.S. in 2017 should significantly increase the Company’s revenue. The digital electronic 

kiosks provide the Company with an additional revenue stream for digital advertising. UVND plans 

to provide brands an advertising platform using the electronic display screens of the kiosks. The 

Company’s digital advertising strategy should start in 4Q17 and we expect revenue and gross 

margins from this segment to increase in conjunction with an increase in electronic kiosks installed. 

 



 

UVND is the producer of Major League Baseball ice cream. Exclusive agreement with MLB is 

expected to add enormous revenue growth in 2017 for UVND. The market value of MLB is close 

to $5 billion and this exclusive agreement uniquely positions UVND in an established market with 

strong fan support. The company signed a three-year agreement with MLB. According to Mintel 

Research, the U.S. ice cream market was $11.4 billion in 2015. With sales of ice cream in the US 

forecasted to continue to grow, this exclusive deal provides UVND to corner a large niche in the 

industry.  

The Company plans to launch its MLB premium ice cream products at the start of the MLB season 

in Spring 2017. 

 
Figure 4: MLB Ice Cream Product 

Baseball and fans across the country will be able to purchase baseball modeled premium ice-cream 

products, each sold with an MLB team-branded collector bat. These ice-cream products will be 

available from convenience and national retail stores across the U.S. In addition, the Company also 

plans to add the MLB team-branded ice cream products to its growing high-traffic, strategically 

placed self-serve kiosk network.  

The company’s novelty ice cream products come with sport collectibles that are used to participate 

in the fantasy sports marketplace. These sport collectibles are in the form of team branded MLB 

branded baseball and baseball bat. These sports collectibles will have unique barcodes that can be 

used to register online on fantasy sport websites that allow customers to trade sports players with 

nearly 60 million people in US and Canada that play fantasy sports; providing the company with 

potential big returns. 

Company contracts industry leader Wells Enterprise to manufacture MLB ice cream 

products. UVND has secured a contract with Wells Enterprises, the third largest ice cream and 

frozen treat manufacturer in the U.S., to manufacture its ice cream products for MLB. The company 

has identified 30 distributors across the country to deliver MLB team branded ice cream products. 

 

Company’s management team has extensive industry experience with major billion-dollar 

consumer brands. UVND’s president, Mark Chapman, has successfully led marketing teams at 

various billion dollar companies like General Foods and Dr. Pepper. Mr. Chapman began his career 

in marketing and sales with General Foods. He later worked as a director of marketing at Dr. Pepper 

and from 1983-1985, Mr. Chapman worked as Director of Sales and Marketing at Malt-O-Meal 



 

and oversaw revenue growth from $28 million to $87 million. He was also the CEO and founder 

of United Sales, Inc, which he managed for over 10 years.  

The Company’s vice president, Michael W. Crone, is a veteran sales executive of the ice cream 

industry; with past experiences at Nestle Ice Cream, Haagen-Dazs and Wells Dairy. As a Senior 

Vice President of Wells Dairy, he oversaw 53% sales growth, reaching $1.2 billion in 10 years. 

During his 8-year tenure at Haagen-Dazs, the company increased sales from $325 million to over 

$700 million.  

Major billion-dollar brand experience provides the Company with valuable expertise to drive the 

Company’s growth in a large market opportunity. 

 

UVND’s unique platform to integrate sports and ice cream should be a big win for UVND 

and its shareholders. UVND’s unique market opportunity to collaborate with official sports 

organizations for their consumer products will provide the company significant potential in their 

business opportunity and expansion. In the early stages of UVND’s growth, we expect margins to 

be lower, but as operations improve and scale, margins should be significantly higher. The existing 

kiosks and ice cream freezer programs will provide the company an easy transition to its new 

innovative ice cream products into the market. The added brand image MLB on the Company’s ice 

cream products provides the company with a great opportunity to expand its business as well as 

improve its operating profit margins. We expect revenue to start increasing at the beginning of 

2Q17 and increase significantly in 3Q17 and 4Q17, as product brand awareness scales nationally. 

Additionally, UVND’s business opportunity with MLB provides the company with year-round 

revenue generation. This should provide the company with a substantial advantage versus other ice 

cream companies when it comes to seasonality.  

 

U.S. ice cream market is expected to reach $15.6 billion by 2020. According to Technavio's 

forecast, the Ice Cream market in the US is expected to grow at CAGR 2.09% during the period 

2016-2020. According to the forecast, one of the key drivers of the ice cream industry is the demand 

for innovative ice cream products, growing consumption of take-home ice-cream products and the 

launch of new flavors. Major distribution channels include supermarkets, specialty retailers, and 

convenience stores.  

We believe that Technavio’s forecast is in-line with UVND’s business. The Company’s innovative 

ice cream products with MLB branding should drive sales and increase margins. Also, by securing 

a manufacturing a contract with Wells Enterprises, one of the largest ice cream manufacturers, the 

Company is well positioned to execute on its exclusive partnership deal with MLB.  

 

 

 

 

 

 

 



 

Valuation 

We are valuing UVND using a 3.0 EV/S multiple, applied to our FY19E revenue estimate of $12.8 

million. This derives a target price of $0.45. Some notes on our model and our outlook for the 

company: 

 

 We are projecting UVND to generate revenue of $1.4 million in FY16, $2.7 million in 

FY17, $6.2 million in FY18 and $12.8 million in FY19. We assume the agreement with 

MLB will significantly increase revenue growth in 2H17 and FY18.  UVND’s market 

penetration rate will further accelerate revenue growth in FY18 through FY19. 

 We believe that our FY19E revenue estimate of $12.8 million is conservative. With 

contracts from MLB, we anticipate the company to get additional contracts from other 

major league sports and this should generate additional revenue streams. Our FY19 E 

estimate is estimating contract wins remain at current levels 

 Our model incorporates ice cream seasonality. We expect revenue generation to be 

stronger in 2Q and 3Q compared to 1Q and 4Q. 

 Selling and General administrative (SG&A) expenses are more correlated with product 

sales. The model incorporates a higher SG&A expense from 2Q17 through 1Q18 with the 

company increasing its sales and marketing 

 Our model incorporates consistent equity raises in FY17 and FY18 to finance operations 

and to increase product awareness and improve overall business operations  

 We expect operating/net losses to decline as revenue increases and operations scale. We 

are projecting operating income in 4Q17 

 
 
Risks 
 
There is no guarantee that UVND will be able to successfully implement its contract 

obligations with MLB. There is no guarantee that these contracts will be successfully completed 

within the expected timeframe. This could delay revenue recognition.  

 

There is no guarantee that UVND will be able to successfully complete a capital raise. Failure 

to complete a capital raise would likely slow the Company’s expected growth, along with not 

allowing the Company to eliminate its current debt balance. 

 

There are established competitors in the Ice Cream Industry. There are already many 

established companies in the ice cream industry. Failing to meet contract obligation with MLB 

could potentially lead other competitors securing contracts with MLB.  

 

UVND is currently running operating and net losses, and there is no guarantee the Company 

will be able to generate a profit. Given current operating/net losses and thin gross margins, there 

is no guarantee that UVND will be able to generate a profit.  

 

 

 



 

Management  

 

David Graber - Chief Executive Officer -– Director 

 

Mr. Graber brings skills in both operations and finance to the CEO position which he assumed on 

February 1, 2017.  Mr. Graber has significant experience in consumer product strategies, corporate 

finance, and multi-channel operations. He is currently Managing Principal of Cobrador Capital 

Advisors, an investment management firm focused on the consumer sector. Prior to Cobrador, 

Graber was Managing Director, Investment Banking at New Century Capital Partners (2011-2014) 

and National Securities Corporation (2009-2010). From 2006-2008, David was CEO of OKC 

Corporation, a manufacturer and retailer in the home improvement industry. At OKC, Mr. Graber 

oversaw the adoption of a national rollout plan with The Home Depot and strategic partnerships 

with major U.S. home builders. From 1994-2005 Mr. Graber was a Sr. Vice President and Director 

in the Equities Division of Donaldson, Lufkin & Jenrette and subsequently, Credit Suisse First 

Boston (CSFB) in New York and Los Angeles. Mr. Graber holds dual Masters of Business 

Administration (MBA) from Columbia University Graduate School of Business in New York City 

(2004) and London Business School in the UK (2004). He obtained his BA from Tulane University. 

 

Mark Chapman - President of U-Vend America, Inc. 

Mr. Chapman is a passionate corporate strategist and visionary that is driven by valuing key human 

fundamentals that drive short-term and long-term sustainability. Mark has had tremendous success 

in leading operations in the seven fundamental areas of business execution; Sales, Marketing, 

Finance, Production, Legal, IT and HR. He has been involved in the creation, management and 

launch of new products and brands which resulted in category growth that exceeded one billion 

dollars in multiple companies. He held executive positions in General Foods Corporation, Dr. 

Pepper, Mauna Loa, Malt-O-Meal Foods, Ralston Purina and American Image/Image Plastics. 

Chapman has been a consultant, working with many billion-dollar brands such as, Remington 

Arms, Northwest Racket & Fitness, Coke Foods, Dial Corp., Belgard Brands, Del Monte, First 

Brands, HJ Heinz, JM Smuckers, Kellogg’s Frozen Foods, First Brands, Reckitt and Coleman, 

Land-O-Lakes, Diamond Aircraft, Shasta Beverage, Plochmans, and Breyers Frozen Products, 

Women’s Super-Fitness, PrimePay, Accuchex , Gristmill Corporation, U.S. Armed Forces, Baylor 

College of Medicine and Advanced Orthopedics Sports Medicine to name a few. Additionally, he 

played a pivotal role in several key corporate turnarounds, including; OKC/Calise, Harmony 

Outdoor Living Inc., Image Plastics, American Image and Sea Farms International. Mark has 

leveraged his 30 plus years of experience to help many companies and brands solve difficult 

internal and external growth challenges and develop state-of-the-art capabilities, which have 

resulted in tremendous productivity and profitability. 

Chapman holds a Bachelor’s degree in Marketing & Psychology (cum Laude) and a Master’s 

degree in Psychology (Magna cum Laude) from Richmond University in London, England. 

 

Michael W. Crone - Senior Vice President 



 

Prior to joining U-Vend, Crone was Senior Vice President of Sales at Wells Dairy from January 

2005 through March 2015, a family-owned company producing and distributing the Blue Bunny 

and Weight Watchers brands, as well as private-label products for several major retailers. Under 

his direction, Wells Dairy sales increased 53% to $1.2 billion, elevated its brand from #7 nationally 

to #3 and expanded product distribution to many key retailers including Kroger, Safeway, Publix, 

Meijer, HEB and 7-11. 

From October 1999 until January 2004, Crone served as Vice President, Sales and Distribution and 

Vice President, Distribution Strategy and Acquisitions at Nestle’ Ice Cream Company, where he 

developed and implemented strategy for distribution that resulted in three successful acquisitions, 

with combined sales of $84.5 million, and two start-ups, all achieving economic profitability in two 

years. Crone grew points of distribution over 20% and annual sales 9-12% in non-supermarket 

channels by placing over 30,000 impulse freezers in select markets in 3 years, and successfully 

negotiated with Dreyers Grand Ice Cream that resulted in $23 million net profit improvement over 

5 years. 

From March 1991 to October 1999, Michael rose from Director of Southeast U.S. Sales to National 

Vice President of Sales at Haagen-Dazs Ice Cream Co., a division of Pillsbury/Diageo. He 

increased Haagan Dazs consumption at a 10% compound rate from 1998-2002, while driving 

annual sales from $325 million in 1991 to over $700 million in 1999 through developing 

agreements with Nestle and Ben and Jerry’s. Prior to Haagan Dazs, Michael held progressively 

responsible positions at Frito Lay, culminating in Division Sales Manager responsible for $100 

million in sales, 500 personnel and ranked #1 in performance out of 7 divisions. Crone graduated 

from Stephen F. Austin University in 1978 with a degree in Business Management. 



 

  
 

 

 

 

 

 

 

 

Figure 5: Income Statement  

Revenue 1Q16 2Q16 3Q16 4Q16E FY16 1Q17E 2Q17E 3Q17E 4Q17E FY17E 1Q18E 2Q18E 3Q18E 4Q18E FY18E 1Q19E 2Q19E 3Q19E 4Q19E FY19E

Ice Cream Market Share(US) 2,993.28M 2,993.28M 2,993.28M 2,993.28M 11,973.11M 3,096.25M 3,096.25M 3,096.25M 3,096.25M 12,384.99M 3,202.76M 3,202.76M 3,202.76M 3,202.76M 12,811.03M

Penetration rate by UVND(MLB) 0.000% 0.006% 0.007% 0.002% 0.004% 0.010% 0.030% 0.060% 0.010% 0.028% 0.030% 0.080% 0.100% 0.050%

Revenue from MLB 0 179,597 209,529 59,866 448,992 309,625 928,874 1,857,748 309,625 3,405,872 960,827 2,562,207 3,202,758 1,601,379 8,327,171

Revenue from Mini Melts 293,542 381,481 414,842 398,248 1,488,113 457,986 572,482 744,227 446,536 2,221,230 424,209 636,314 827,208 537,685 2,425,416 510,801 766,201 996,062 651,271 2,924,335

Revenue from Digital Advertising 44,654 44,654 42,421 95,447 165,442 107,537 410,847 102,160 191,550 298,818 260,508 853,037

Total Revenue 293,542 381,481 414,842 398,248 1,488,113 457,986 752,079 953,756 551,055 2,714,875 776,255 1,660,635 2,850,398 954,847 6,242,134 1,573,788 3,519,958 4,497,638 2,513,159 12,104,543

Cost of revenue 143,616 178,874 205,404 199,124 727,018 274,791 451,247 572,254 330,633 1,628,925 388,127 830,317 1,282,679 334,196 2,835,320 550,826 1,055,987 1,349,291 628,290 3,584,394

Gross profit 149,926 202,607 209,438 199,124 761,095 183,194 300,831 381,502 220,422 1,085,950 388,127 830,317 1,567,719 620,650 3,406,814 1,022,962 2,463,971 3,148,347 1,884,869 8,520,149

Operating expenses:

Selling 302,024 318,820 433,005 414,178 1,468,027 476,305 827,287 1,144,507 495,950 2,944,048 465,753 1,162,444 1,852,759 572,908 4,053,864 708,205 1,759,979 1,799,055 753,948 5,021,187

General and administrative 273,577 361,967 499,459 477,898 1,612,901 549,583 676,871 858,380 661,266 2,746,100 582,191 996,381 1,425,199 477,423 3,481,194 629,515 1,231,985 1,349,291 879,605 4,090,398

Accretion and reversal of earn-out liability 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0

Total Operating Expenses 575,601 680,787 932,464 892,076 3,080,928 1,025,888 1,504,157 2,002,888 1,157,216 5,690,148 1,047,944 2,158,825 3,277,957 1,050,331 7,535,058 1,337,720 2,991,964 3,148,347 1,633,553 9,111,584

Operating loss (425,675) (478,180) (723,026) (692,952) (2,319,833) (842,693) (1,203,326) (1,621,385) (936,794) (4,604,198) (659,817) (1,328,508) (1,710,239) (429,681) (4,128,244) (314,758) (527,994) 0 251,316 (591,436)

Other (income) expense, net

Gain on change in fair value of debt and warrant 

liabilities (29,205) (78,980) (11,486) 0 -119,671 0 0 0 0 0 0 0 0 0 0 0 0 0 0

Amortization of debt discount and deferred 

financing costs 26,931 109,076 170,161 150,000 456,168 150,000 0 0 150,000 0 0 0 0 0 0 0 0 0 0

Interest expense 56,665 60,981 73,589 75,000 266,235 100,000 100,000 100,000 100,000 400,000 250,000 250,000 250,000 250,000 1,000,000 300,000 300,000 300,000 300,000 1,200,000

Unrealized loss (gain) on foreign currency 8,415 612 (1,776) -1,500 5,751 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
Total Other Expenes 62,806 91,689 230,488 223,500 608,483 250,000 100,000 100,000 100,000 550,000 250,000 250,000 250,000 250,000 1,000,000 300,000 300,000 300,000 300,000 1,200,000

Net loss (488,481) (569,869) (953,514) (916,452) (2,928,316) (1,092,693) (1,303,326) (1,721,385) (1,036,794) (5,154,198) (909,817) (1,578,508) (1,960,239) (679,681) (5,128,244) (614,758) (827,994) (300,000) (48,684) (1,791,436)

Net loss per share- basic and diluted (0.03) (0.03) (0.04) (0.04) (0.14) (0.04) (0.04) (0.04) (0.02) (0.13) (0.02) (0.02) (0.03) (0.01) (0.07) (0.01) (0.01) (0.00) (0.00) (0.02)

Weighted average common shares outstanding - 

basic and diluted 18,198,267 18,198,816 22,075,706 23,179,491 20,413,070 26,656,415 34,653,339 43,316,674 49,814,176 38,610,151 57,286,302 65,879,247 72,467,172 79,713,889 68,836,652 83,699,583 87,884,563 88,763,408 89,651,042 87,499,649

135.31% 69.95% 50.71% 49.30% 66.97% 56.02% 50.07% 79.40% 12.13% 49.26% -7.38% 11.15% 11.15% 20.41% 9.19% 20.41% 20.41% 20.41% 21.13% 20.57%

QoQ Revenue Growth 10.04% 29.96% 8.75% -4.00% 15.00% 25.00% 30.00% -40.00% -5.00% 50.00% 30.00% -35.00% -5.00% 50.00% 30.00% -15.00%

Gross Margin 51.07% 53.11% 50.49% 50.00% 51.14% 40.00% 40.00% 40.00% 40.00% 40.00% 50.00% 50.00% 55.00% 65.00% 54.58% 65.00% 70.00% 70.00% 75.00% 70.39%

Operating Margin 196.09% 178.46% 224.78% 224.00% 207.04% 224.00% 200.00% 210.00% 210.00% 209.59% 135.00% 130.00% 115.00% 110.00% 120.71% 85.00% 85.00% 70.00% 65.00% 75.27%

Selling%Rev 102.89% 83.57% 104.38% 104.00% 98.65% 104.00% 110.00% 120.00% 90.00% 108.44% 60.00% 70.00% 65.00% 60.00% 64.94% 45.00% 50.00% 40.00% 30.00% 41.48%

G&A%Rev 93.20% 94.88% 120.40% 120.00% 108.39% 120.00% 90.00% 90.00% 120.00% 101.15% 75.00% 60.00% 50.00% 50.00% 55.77% 40.00% 35.00% 30.00% 35.00% 33.79%



 

Additional Information 

 

Auditor: Freed Maxick CPAs, P.C. 

Transfer: Agent: Corporate Stock Transfer 

 

Company Information 

Company Website 

  

About RedChip 

RedChip Companies, an Inc. 5000 company, is an international small-cap research, investor relations, and media company 

headquartered in Orlando, Florida; with affiliate offices in New York, Pittsburgh, and Seoul. RedChip delivers concrete, measurable 

results for its clients through its extensive global network of small-cap institutional and retail investors. RedChip has developed the 

most comprehensive platform of products and services for small-cap companies, including: RedChip Research(TM), Traditional 

Investor Relations, Digital Investor Relations, Institutional and Retail Conferences, "The RedChip Money Report"(TM) television 

show, Shareholder Intelligence, Social Media and Blogging Services, and Webcasts.  RedChip is not a FINRA member or registered 

broker/dealer. 

 

RedChip Companies, Inc. research reports, company profiles and other investor relations materials, publications or presentations, 

including web content, are based on data obtained from sources we believe to be reliable but are not guaranteed as to accuracy 

and are not purported to be complete. As such, the information should not be construed as advice designed to meet the particular 

investment needs of any investor. Any opinions expressed in RedChip reports, company profiles, or other investor relations materials 

and presentations are subject to change. RedChip Companies and its affiliates may buy and sell shares of securities or options of 

the issuers mentioned on this website at any time. 

 

The information contained herein is not intended to be used as the basis for investment decisions and should not be construed as 

advice intended to meet the particular investment needs of any investor. The information contained herein is not a representation 

or warranty and is not an offer or solicitation of an offer to buy or sell any security. To the fullest extent of the law, RedChip 

Companies, Inc., our specialists, advisors, and partners will not be liable to any person or entity for the quality, accuracy, 

completeness, reliability or timeliness of the information provided, or for any direct, indirect, consequential, incidental, special or 

punitive damages that may arise out of the use of information provided to any person or entity (including but not limited to lost profits, 

loss of opportunities, trading losses and damages that may result from any inaccuracy or incompleteness of this information). 

 

Stock market investing is inherently risky. RedChip Companies is not responsible for any gains or losses that result from the opinions 

expressed on this website, in its research reports, company profiles or in other investor relations materials or presentations that it 

publishes electronically or in print. 

 

We strongly encourage all investors to conduct their own research before making any investment decision. For more information on 

stock market investing, visit the Securities and Exchange Commission ("SEC") at www.sec.gov. 

 

U-Vend, Inc. (UVND) is a client of RedChip Companies, Inc. UVND agreed to pay RedChip Companies, Inc. a monthly cash fee 

and 1.05 million shares of restricted common stock and 200,000 options at a strike price of $0.07 for four months of RedChip investor 

awareness services. 

 

Investor awareness services and programs are designed to help small-cap companies communicate their investment 

characteristics. RedChip investor awareness services include the preparation of a research profile(s), multimedia marketing, and 

other awareness services. 

 

Company Contact Info: 

1507 7th Street, Suite 425 

Santa Monica, CA 

90401 

 (855) 55-UVEND (88363)  

 (800) 467-1496  

 info(at)u-vend.com 

 

 

Investor Contact Info: 

RedChip Companies, Inc. 

1017 Maitland Center Commons Blvd. 

Maitland, FL 32751 

(407) 644-4256 

www.redchip.com 

http://www.redchip.com/company/home/uvnd
http://www.u-vend.com/
http://www.redchip.com/

