
 
 

Market Data 

 

Fiscal Year December 31 

Industry Entertainment 

Market Cap $6.1M 

Price/Earnings (ttm) N/A 

Price/Book (mrq) N/A 

Price/Sales (ttm) 1.8x 

Insider Ownership 46.6% 

Shares Outstanding 41.3M 

Float 20.1M 

Avg. Daily Vol. (3 mos.) 30,703 

As of August 20 , 2015 

 

Income Snapshot 
 

 

  TTM 

Revenue $3.4M 

EBITDA ($1.4M) 

Net Loss ($1.7M) 

 

Balance Sheet Snapshot 
 
  MRQ 

Cash       $0.2M 

Debt     $0.0M 
  

 

November 17, 2015 
Target Price: $0.70 
Recent Price: $0.15 
 
  

  
  

 

   

The information contained herein is not intended to be used as the basis for investment decisions and should not be construed as advice intended to meet the particular investment needs of any investor. Giggles n’ Hugs, Inc. (GIGL) is a client of 
RedChip Companies, Inc. GIGL agreed to pay RedChip Companies, Inc. a monthly cash fee and 425,000 shares of Rule 144 stock for nine (9) months of RedChip investor awareness services. Investor awareness services and programs are 
designed to help small-cap companies communicate their investment characteristics. RedChip investor awareness services include the preparation of a research profile(s), multimedia marketing, and other awareness services. For the full 
disclosure: http://www.redchip.com/company/home/GIGL 

 

 

Giggles n’ Hugs, Inc.  
(OTCQB: GIGL) 
 

Company Overview  

Giggles n’ Hugs is the first and only restaurant that brings together high-end, organic food with 

play elements and entertainment for children. GIGL offers an upscale, family-friendly 

atmosphere with a play area filled with climbers, life size pirate ships and castles dedicated to 

children ages 10 and younger. The restaurant has a high-quality menu made from fresh, 

organic foods that are enjoyed by both children and adults, along with nightly entertainment 

such as magic shows, concerts, puppet shows, face painting, and arts and crafts. GIGL was 

rated among the best family and kid-friendly restaurants by City Search and Nickelodeon, and 

has been featured in numerous major news programs and publications, including ABC news, 

FOX News, The Talk on CBS, TV Guide Channel, Extra, Access Hollywood, Entertainment 

Tonight, Businessweek, People Magazine, US Magazine, and others. The Company currently 

has 3 company owned restaurant locations and plans to have 12 company owned restaurant 

locations by 2017. 

Value Proposition 

GIGL’s unique restaurant concept has earned top reviews from many respected publications 

and generated strong foot traffic. The popularity of Giggles n’ Hugs has led to an agreement 

with one of the U.S.’s largest mall operators, Westfield Group. The Westfield Group has 

agreed to pay 60%+ of upfront construction costs, along with offering an approximately 75% 

reduction in monthly rental rates. Similar agreements have also been worked out with the 

U.S.’s 2
nd

 largest mall operator, General Growth Properties, and the U.S.’s 3
rd

 largest mall 

operator, Simon Properties. With GIGL planning to increase from 3 locations to 12 locations 

by 2017, investors have the opportunity to invest in a rapidly growing restaurant operator with 

one of the industry’s highest ROIs and EBITDA margins. We are applying a 10.5x 

EV/EBITDA multiple to our 4Q16E run rate EBITDA projection of $764,735 ($3.06 million 

over a full-year). Dividing this by our 4Q16E shares outstanding projection of 46.5 million 

gives a target price of $0.70. 

Investment Highlights  

Multiple revenue streams expected to increase EBITDA margins 

 Birthday parties & private rentals drive revenue growth and higher margins 

 New, higher margin revenue streams planned (alcohol, branded merchandising, 

franchising) 

Projected payback period of 2.5 years on new locations 

 Based on an initial company investment of $600,000 per location 

 Targeting high traffic, upscale retail centers & shopping malls, lifestyle/entertainment 

centers, and areas with children under the age of ten 

Impressive management team and advisory board 

 Chief business development officer Philip Gay and interim-president John Kaufman are 

the former CFO and COO of California Pizza Kitchen, respectively 

 Mr. Gay and Mr. Kaufman helped grow California Pizza Kitchen from one location to 

over 70 locations 

Top restaurant trends align with GIGL’s business plan  

 According to the National Restaurant Association, the top 4 restaurant trends for 2014 are 

1) Locally-sourced meats and seafood 2) Locally-grown produce 3) Environmental 

sustainability 4) Healthful kids’ meals 

 

http://www.redchip.com/company/home/GIGL

