
Market Data 

Fiscal Year March 

Industry Technology 

Market Cap $38.2M 

Price/Earnings (ttm) N/A 

Price/Book (mrq) 3.1x 

Price/Sales (ttm) 6.0x 

Insider Ownership 24.6% 

Shares Outstanding 54.6M 

Equity Float 38.5M 

Avg. Volume (3 mo.) 26,500 
As of October 4, 2016 

Income Statement Snapshot 
    TTM 

Revenue $6.4M 

Net Loss ($15.4M) 

Balance Sheet Snapshot 

MRQ 

Cash $2.8M 

Debt $9.2M 

Company Website 
http://investors.money-on-mobile.com/ 

October 4, 2016   
Recent Price: $0.70 

MoneyOnMobile, 
Inc. 
OTCQX: CLPI  

MoM Generates Significant Increases in Transaction Volume, Net 
Revenue and Gross Profit 

Strong increases in processed volume, net revenue and gross profit in 1QFY17. Money 

on Mobile (MoM) showed significant increases in processed volume, net revenue, and gross 

profit in 1QFY17. Processed volume of $224 million represented an increase of 108% YoY. 

Net revenue of $1.4 million represented an increase of 11% from 1QFY16. Gross profit of 

$745,269 showed a strong 42% increase from 1QFY16. These increases have primarily been 

driven by domestic money transfers. The Company charges a fixed fee per transfer, leading 

to processed volume growing at a significantly faster rate than net revenue. Money transfers 

are higher margin, thus leading to gross profits growing at a much faster rate than net 

revenue. MoM’s gross margin was 52.9% in 1QFY17, up from 41.1% in 1QFY16. Increased 

volume from money transfers should continue to lead to higher gross margins (50%+), in our 

view. The following chart from MoM shows the elevated gross margins that have occurred in 

recent quarters: 

We believe gross profit is the most important metric for investors to track over the near-term. 

MoM’s operating loss and net loss attributable to stockholders in 1QFY17 were ($2.1 

million) and ($1.7 million), respectively. MoM is now wholly focused on Indian operations, 

and we expect the Company to move toward breakeven as a focus on higher margin 

transactions, such as money transfers, drive improvements in transaction volume and gross 

profits. 

Other metrics indicate increasing usage and reach of MoM. MoM is currently available 

in 319,292 retail locations in India, up from 316,655 stores in May 2016, representing an 

increase of 2,637 locations.  

There are consistently between 7-8 million users per month using MoM. The Company also 

continues to offer additional services to gain more users and increase the amount of 

transactions from these users. These services include free 30-day accident insurance 

coverage, which is important considering the number of migrant manual laborers in India, 

http://investors.money-on-mobile.com/


and the introduction of eCommerce payments through India’s largest eCommerce website, Flipkart, and Amazon.com. Over time, 

these services should increase the amount of transaction volume and gross profit earned through its users. 

MoM engaged US Capital Partners for a $10 million equity raise. We expect this capital raise to help expand the Company’s 

footprint through India (by adding additional retail locations/agents) and invest in expanding inventory and improving operations. 

Our current model does not incorporate an equity raise, but we would expect results to accelerate if additional capital is raised. 

MoM’s focus on building trust among individuals in India should build a long-term, sustainable advantage in India’s 

unbanked population. The majority of MoM’s focus has been on increasing its amount of retail locations, and entering into 

partnerships that both drive business and provide services that improve the lives of Indian citizens. Trust is a major part of 

transactions in India, and building trust over time by increasing their agents in India (people in India tend to be more likely to make 

transactions through individuals they trust) and through services/partnerships such as free 30-day accident insurance coverage and its 

partnership with the Kalighat Society, will increase trust and make individuals much more likely to use MoM and increase the 

number of transactions performed through MoM. This should provide a loyal user base; additionally, we believe that increases in 

transactions per individual would lead to higher long-term operating/net margins. 

Larger market opportunity for MoM versus other successful mobile payment solutions. Other successful mobile payment 

solutions include QIWI in Russia and MPESA in Kenya. QIWI generates annual gross profits of $135.6 million (adjusted for 

employee compensation and related taxes) and MPESA generates annual net revenue of $410 million. MoM has a much larger 

potential market size in India, with the Company estimating a potential customer size of 600 million, versus 70 million in Russia and 

30 million in Kenya. India is also the world’s fastest growing economy in 2015, with GDP growing 7.5%. Long-term, the India 

market is likely to provide an overall superior opportunity to either Russia or Kenya. MoM only has a fraction of the potential 600 

million unbanked individuals in India, and only a fraction of the potential transaction volume per individual. MoM has the ability to 

leverage its current market leading position in India among the unbanked and expand in what we consider to be the largest unbanked 

opportunity in the world. We believe that the success of QIWI and MPESA provides an analog for MoM’s long-term potential, 

although best-case scenarios for MoM would generate results multiple times higher than what we believe could be achieved by QIWI 

in Russia or MPESA in Kenya. We expect MoM to achieve profitability as its revenues and volume increase over the next few years. 

If profitability occurs and revenues/gross profits begin accelerating rapidly, we would also expect market multiples for MoM to 

increase as well.
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Company Website 

Company Information 

About RedChip 

RedChip Companies, an Inc. 5000 company, is an international small-cap research, investor relations, and media company 

headquartered in Orlando, Florida; with affiliate offices in San Francisco, Pittsburgh, and Seoul. RedChip delivers concrete, 

measurable results for its clients through its extensive global network of small-cap institutional and retail investors. RedChip has 

developed the most comprehensive platform of products and services for small-cap companies, including: RedChip 

Research(TM), Traditional Investor Relations, Digital Investor Relations, Institutional and Retail Conferences, "The RedChip 

Money Report"(TM) television show, Shareholder Intelligence, Social Media and Blogging Services, and Webcasts.  RedChip is 

not a FINRA member or registered broker/dealer. 

RedChip Companies, Inc. research reports, company profiles and other investor relations materials, publications or presentations, 

including web content, are based on data obtained from sources we believe to be reliable but are not guaranteed as to accuracy 

and are not purported to be complete. As such, the information should not be construed as advice designed to meet the particular 

investment needs of any investor. Any opinions expressed in RedChip reports, company profiles, or other investor relations 

materials and presentations are subject to change. RedChip Companies and its affiliates may buy and sell shares of securities or 

options of the issuers mentioned on this website at any time. 

The information contained herein is not intended to be used as the basis for investment decisions and should not be construed as 

advice intended to meet the particular investment needs of any investor. The information contained herein is not a representation 

or warranty and is not an offer or solicitation of an offer to buy or sell any security. To the fullest extent of the law, RedChip 

Companies, Inc., our specialists, advisors, and partners will not be liable to any person or entity for the quality, accuracy, 

completeness, reliability or timeliness of the information provided, or for any direct, indirect, consequential, incidental, special or 

punitive damages that may arise out of the use of information provided to any person or entity (including but not limited to lost 

profits, loss of opportunities, trading losses and damages that may result from any inaccuracy or incompleteness of this 

information). 

Stock market investing is inherently risky. RedChip Companies is not responsible for any gains or losses that result from the 

opinions expressed on this website, in its research reports, company profiles or in other investor relations materials or 

presentations that it publishes electronically or in print. 

We strongly encourage all investors to conduct their own research before making any investment decision. For more information 

on stock market investing, visit the Securities and Exchange Commission ("SEC") at www.sec.gov. 

MoneyOnMobile, Inc. (CLPI) is a client of RedChip Companies, Inc. CLPI agreed to pay RedChip Companies, Inc. 125,000 shares 

of Rule 144 stock for six (6) months of Investor awareness services. 

Investor awareness services and programs are designed to help small-cap companies communicate their investment 

characteristics. RedChip investor awareness services include the preparation of a research profile(s), multimedia marketing, and 

other awareness services. 

Company Contact Info: 

MoneyOnMobile, Inc. 

500 N. Akard Street 

Dallas, TX 75201 

214-758-8600 

http://investors.money-on-mobile.com/

Investor Contact Info: 

RedChip Companies, Inc. 

1017 Maitland Center Commons Blvd. 

Maitland, FL 32751 

(407) 644-4256 

www.redchip.com

http://investors.money-on-mobile.com/
http://investors.money-on-mobile.com/
http://www.redchip.com/company/financial/CLPI/249/financial
http://www.redchip.com/company/financial/CLPI/249/financial
http://investors.money-on-mobile.com/
http://www.redchip.com/

