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Important Cautions Regarding GBQQQSN'HQS
Forward-Looking Statements y

This presentation contains forward-looking statements. These statements relate to future events or expectations regarding our future
financial performance. These statements are only predictions and involve risks and uncertainties, including, but not limited to the ability
to open the new location, fulfill the terms and obligations of the lease, and any other difficulties related to risks and effects of legal and
administrative proceedings and governmental regulation, future financial and operational results, competition, general economic

conditions, and the ability to manage and continue growth.

Should one or more of these risks or uncertainties materialize, or should underlying assumptions prove incorrect, actual outcomes may
vary materially from those indicated. Important factors that could cause actual results to differ materially from the forward-looking
statements we make in this news release include market conditions and those set forth in reports or documents we file from time to
time with the SEC. We undertake no obligation to revise or update such statements to reflect current events or circumstances after the

date hereof or to reflect the occurrence of unanticipated events.




Who We Are...

v Family destination — Restaurant and Play Space
Healthy, high-end organic food
Unique in the marketplace
One of a kind family destination restaurant
Play and daily entertainment for kids while
the parents eat and relax
Free wi-fi for all customers

Giggles WHuUgS

Children’s Restaurant & Playspace

Solution to family dining and
entertainment
Parents get to eat and
relax
Kids frolic in custom
supervised play area:

ANERN

v
v
v
v

Climbers
Dragons
Castles
Pirate ships
Swings

And more




Giggles WHuUgS

Business Basics
Two upscale locations in high-profile Mall owners and operators give Giggles N’ Hugs:
Los Angeles malls * Average 75% rent discounts
12 company-owned locations e S500k-$700k up-front cash (covers 50%+ of
projected by end of 2018 build-out)
Shopping malls: Significant international franchisee interest &
* Become Family Destinations opportunity
* Increase Family foot traffic High profile Celebrity Clientele and national media

* Create Vitality & Vibrancy coverage




Business BAsICS

Strong financial performance
Revenue: 18.2% CAGR (2012-2016)
4Q15 v 4Q16: Same Store Sales up 35% and 23%
Multiple revenue drivers generate attractive store-level
profitability opportunities
Potential merchandising opportunities could accelerate growth

Gi99.es N'HUgS

Children’s Restaurant & Playspace




Stock Basics

Giggles WHuUgS

Children’s Restaurant & Playspace

Recent Price $0.09
Market Cap $12.1M
Shares Outstanding 134.3M
Avg. Volume (3 month) 4.8M

* Data as of 4/25/2017
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Experienced Senior Leadership Gi99.eS N HU8S

Joey Parsi V' 20+ year career on Wall Street KOO KOO ROE

Founder & Chief Executive Officer Sutro & Co., Lehman Brothers, & TD
Waterhouse (managed $350M+ in assets)

v Founded Giggles N’ Hugs in 2007

@
Wolfgang Puck
John Kaufman v" Former COO of California Pizza Kitchen
Interim-President Grew from two locations to 70+ yink tacy

v" Former President/COO of Koo Koo Roo
v" 33 years of restaurant industry experience

<\

Former president & CEO — Grill Concepts, Inc.

Former CFO — California Pizza Kitchen & Wolfgang Puck
Food

Former CEO & COO — Diversified Food Group \ G
Former CEO — Color Me Mine ~
Managing Director of Triple Enterprises GYWMBORPE
25+ years of restaurant industry experience €4 yogaworks

Philip Gay, CPA

Chief Business Development Officer

<\

Y
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Experienced Senior Leadership Gi99.eS N HU8S

Sean Richards v 20+ Years of operations management experience KOOKOO oS

Chief Operating Officer Regional Director at Hootwinc, LLC (operated 7
Hooters restaurants, 1 casino & 2 bars)

General Manager of The Viper Room & Pink

Taco &
General Manager of the House of Blues, Planet Wolfgang Puck
Hollywood & Hard Rock Café winks tacy

v Joined Giggles N’ Hugs in 2010

Joan Barnes v Co-founder and former CEO of Gymboree
Advisory Board Grew brand to 400 play centers
Sold for $1.8 billion (~20x revenue)

v Founder of YOGA STUDIO, sold to Yoga Works in late
2008

v Joined Giggles N’ Hugs in 2012

GYMBOREE

GROWING YOUNG MINDS.

€5 yogaworks




Who’r Sets Us Aparte

No other company does what we do

\/ Giant Kid-friendly play area in a true restaurant environment

v Delicious, nutritious, organic menu catered to young children (1-10)
and accommodative to parents

v" New activities every half hour including arts and crafts, games,
karaoke, character appearances, dance parties and more.

v" Entertainment, such as puppet shows & themed nights

v' Trained “aides” assist with children’s enjoyment while parents relax

v" Voted #1 Birthday Party Place by Nickelodeon

v" Voted #1 family restaurant by Yelp!

v/ Child drop-off service (while parents shop)

First and only restaurant to offer this service in LA

Giggles WHuUgS

Children’s Restaurant & Playspace

MISSION:

Giggles ‘N’ Hugs - where
playtime, healthy food and

happy families converge.
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Celebrity Clientele Gi99.eS N HU8S

Jessica Alba and Cash Warren take their Sarah Michelle Gellar and daughter Gwen Stefani and Gavin Rossdale take their
daughter, Honor to birthday party at Giggles Charlotte love Giggles N' Hugs boys, Kingston and Zuma to Giggles N” Hugs
N'Hugs, November 10 in LA on Sunday, March 6.

Ben Affleck taking Violet to
Giggles N’ Hugs

Jennifer Hudson and son David played at
Giggles N’ Hugs in LA before going on to
have an early dinner together.

Victoria Beckham and Halle Berry and Nahla at Adam and Sadie Sandler at
Harper at Giggles N’ Hugs Giggles N’ Hugs in LA Giggles N’ Hugs




National Media Coverage Giggles N'HUgs

Bloomberg

Businessweek fos Angeles Times PEREZ HILTON
Entrepreneur mmm SOONE Ehe New ork Times
examiner.com NEWORK, w m
Forbes RADER ) A

NEW YORK POST THE WALL STREET JOURNAL.




Corporate Video Overview Gigg|es N'HUgs




Where We Are Today

10-year lease signed February 2012
Opened end of March 2013

Annual run rate of $1.1 million in
sales (up 4.3% YTD)

5,900 sq. ft.

38% of households with children
30% of household income >5100k

< A

ANANEN

Westfield Topanga Shopping
Center — Canoga Park, CA

Giggles WHuUgS

Children’s Restaurant & Playspace

10-year lease signed February 2013
Opened November 2013

Annual run rate of $1.4 million in
sales (up 16.9% YTD)

6,000 sq. ft.

47% of households with children
23% of household income >5100k

LR

SNRNEN

Glendale Galleria (General

Growth) — Glendale, CA

In discussions with the largest mall owners throughout the country and the world for multiple locations.

Westfield wants us in all major airports throughout the nation including
LAX, Kennedy, LaGuardia, Newark, O'Hare, Boston Logan, and more.




Strategic Expansion Plans:

Company-Owned Locations

v’ Targeted expansion to 12 company-owned
locations by year-end 2018

v' Backfill Southern California market, longer-
term target markets include:
San Francisco, CA
Seattle, WA
Vancouver, BC
East Coast

Giggles WHuUgS

Children’s Restaurant & Playspace




Global Franchise Opportunity

v" Growing demand for Giggles N’ Hugs franchise
opportunities has been received from large multi-
unit franchising operators and small individual
franchisees, both domestically and internationally.

Upfront Multi-Unit Licensing fees (5100Ks to
Smillions)
Ongoing Royalties (3%-8% of gross sales)

v In North America, the Company has received
interest from franchise operators from Canada and
from nearly every major city in almost every state in
the U.S.

v International demand for Giggles N’ Hugs franchises
has already been received from numerous operators
in key International Markets

Asia

Australia
Europe

Latin America
The Middle East

Children’s Restaurant & Playspace

6199 es'N'HUgs




Relationships with Largest Mall Owners

Rent Concessions & Up-Front Cash

v’ Strong interest from major mall

operators
Westfield Group (55
properties)
Macerich Group (62
properties)
General Growth Properties
(135 properties)
Simon Properties (300+
properties)

v" Todd Star, former Westfield senior
executive, spearheads negotiations
with mall operators

Negotiates deals on per-
location basis

Wasifield

<O
SIMON

MACERICH"
\

Giggles WHuUgS

Children’s Restaurant & Playspace

GIGL drives family traffic to mall
properties:

Turns malls into major family
destinations

Increased family foot traffic
Creates Vitality and Vibrancy
within the mall

Mall owners/operators offer
significant concessions & allowances:

Average 75% discount on rent
S500K-S700K up-front cash
(covers 50% of build-out)
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Huge Licensing & Merchandising opportunity GBQQQSN'HQS
to Provide Additional Revenue Drivers y

v’ Agreement V‘{ith Domain Integratgd to v' Plan to sell branded merchandise in-store
extend the Giggles N" Hugs experience as well as to top-tier retail outlets
into “on-brand” products (Nordstrom, Bloomingdales, Whole Foods,
v" Domain specializes in the strategic etc.)

development of consumer products;
expertise includes:
Extending brands into licensed s sooes¥
products ;?;‘ﬁ

R

v Potential merchandising opportunities:
Organic food products (i.e. Frozen
Pizzas with Mom’s Tricky Treat
Sauce, Mac N Cheese with Mom’s

HUgs
A
o

Bringing in celebrity endorsers . A }4*3 Tricky Treat Sauce,etc
Creating new revenue streams . ‘ ¢ High-quality children’s apparel and
PR and Reaching new customers R e ®orics

Kids furniture

[@ﬂ%} Drink ware/snack cups (BPA Free)
: Coloring books & stickers
Children’s vitamin water
SKFCHERS e
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dOMAIN and Michelle Steinberg Gi99.es N'HUgs
Launching the Giggles N Hugs brand

v' dOMAIN and or Steinberg will assist Giggles N’ Hugs with its overall brand strategy and market launch at a
grass-roots level, and expand to facilitate key partnerships in various major markets nationwide, including
New York, Miami, Chicago, and Los Angeles. Per a clearly defined arrangement between Giggles N’ Hugs
and Steinberg Group, Steinberg will also assists with various components of the Company’s licensing and
merchandising, food and beverage industry relationships, and more

v" A public relations professional by trade, Steinberg is a highly sought-after marketing manager responsible
for launching a number of renowned restaurant brands, including House of Blues and Planet Hollywood,
where she was responsible for all public relations and marketing strategies. She was also successful in
recruiting high net worth investors and celebrities in the concept including, Bruce Willis, Arnold
Schwarzenegger and Will Smith.

v Steinberg’s expertise extends beyond the restaurant industry and includes product launches for a roster of
A-list celebrities, including Kim Kardashian, Courtney and Kloe Kardashian, Nicole Richie and Jessica
Simpson. Steingberg also represents many corporate brands including, Toyota, Versace, De Beers, Chrysler,
Los Angeles Lakers, Harry Winston, the Los Angeles Kings, and Varvatos, among others

28w CHRYSLER e
LR  —g= mmaea @CBS




About dOMAIN Giggles NHugs

Children’s Restaurant & Playspace

v" dOMAIN crafts rich, tightly structured, multi-platform programs that amplifies awareness in the
marketplace for the companies products and publicly traded stock.

v" dOMAIN measures impact to influence how content and individuals drive the dialogue that ultimately
contributes to awareness, engagement and sponsorship for the clients they represent

v' With expertise spanning more than two decades dOMAIN builds brand value with best-in-class concepts,
consistently shatters expectations, and strengthens bottom-line results

v" dOMAIN is a leading marketing, public relations, branding, and communications firm that provides
innovative and game-changing strategies and campaigns




Celebrity Brand Ambassadors

Jilliah Michaels

World’s leading fitness expert and a
renowned life coach with an
international community of followers
100 million + strong.

Trusted public figure on health and
wellness recommendations with
engaged active fan base.

Gi9g.es N'HUgs

Children’s Restaurant & Playspace

Tia Méwry-Har(—ﬁct

Two decades of success in entertainment,
just wrapped third season of successful
Cooking Channel series and released first
cookbook, an Amazon #1 seller.

Large fan-base (100 million +) across social
platforms and TV.




Attractive Single-Store Economics

Site Selection Strategy

v' Target:
High-traffic, upscale retail centers &
shopping malls
Lifestyle/entertainment centers
Areas with children under the age of 10
TLC clients include:
Empirical site selection model
Rigorous ROI review
Prototype: 6,000 sq. ft. & 150 seats

= N\ RER

Initial Investment:

Build-Out $960,000

Pre-Opening Expenses +$240,000
Total Initial Investment $1,200,000
Tenant Improvement Funds -$600,000

Total Company Cost $600,000

Gi9g.es N'HUgs

Children’s Restaurant & Playspace

Achieve Payback in 2.5 Years

(in thousands)

YEAR 1

YEAR 2

YEAR 3

YEAR 4

Revenue $1,743 $1.893 $1,983 $2,008
SSS Growth n/a 9% 5% 2%
Costs ($1,415) | ($1.519) | ($1.57¢) | ($1.571)
Store Net Profit $328 $374 $407 $437
Corporate Op. Costs ($50) ($50) ($50) ($50)
EBITDA $278 $324 $357 $387
EBITDA % 15.9% 17.1% 17.9% 19.3%
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Track Record of Revenue Growth G/9g9.eS N HUES

(in millions)

$4

$3

82

s1

2012 2013 2014 2015 2016 *

* Reflects sale of Century City location in June 2016
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Same Store Sales Growth G/9g9.eS N HUES

Quarter-over-Quarter Year-over-Year
(in thousands) (in millions)
$375.0
CGlendale M0 o o P 513
$1.2
$200 3570 $1.2 17 |

$0 $1.0

4Q15 4Q16 2015 2016

Topanga M L o st
SO0 $0.8

4Q15 4Q16 2015 2016




Same Store Sales Performance Driving Trend
Toward Positive Operating Income

Quarterly
Revenue

Quarterly
Operating
Income

(store-level)

—

[

\

$1,000
$750
$500
$250
$0

$0
(525)
($50)
(575)

(5100)
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Giggles N'Hugs

Children’s Restaurant & Playspace

Contact Us

{""

Giggles N’ Hugs, Inc.
10250 Santa Monica Blvd. #155
Los Angeles, CA 90067
Tel: (310) 553-4847

u ( Joey Parsi
' 3 L Founder and CED
(310) 7800770
| A

info@gigglersnhugs.com

Investor Relations Contact
Michelle Steinberg
dOMAIN Integrated
Tel (323) 549-0012

michelle@domainintegrated




Appendix: Awards & Accolades

Rated among best
family & kid-
friendly
restaurants by
CitySearch and
GoCityKids

nicxelodeod

oaren flect

WE'RE NOT PERFECT WE'RE PARENTS™

Clitpseardn

Voted the #1
birthday party
place in Los
Angeles by
Nickelodeon

Voted “Best Pizza
in Los Angeles” by
Nickelodeon

“Treat your children like the stars they are with red-
carpet-worthy fun. Giggles ‘N’ Hugs, Tinseltown’s
favorite tot hotspot, is where playtime, healthy food
and happy families converge.” — L. Souris Hong-
Porretta, Gilt City Editor

Best of Citysearch 2011

|| Kid Friendly G’ILT CITY

LOS ANGELES -

Giggles WHuUgS

Children’s Restaurant & Playspace
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Appendix: What Our Customers Say

“There is so many activities for kids.
There isn't a dull moment. Food is
delicious and kid friendly as well.
They even offer a variety of gourmet
entrees for adults. This place
deserves 10 stars. Thanks Giggles!!
We will be back!!” —7/9/15

“I've been to this place three
times & consistently the service
has been outstanding from the

owner to servers. Everyone is

professional, courteous, and
friendly. | also love their beverage

selection as well. ” —5/15/15

Giggles NHugs

Children’s Restaurant & Playspace

“My kids love it here!ll | love the
healthy & delicious salads, you
actually get a good portion size for
your money. The employees all have
great positive attitudes. | got so lucky
that the manager was very flexible
and arranged for a last minute small
party celebration for my son who
turned three years old. — 2/5/15

g %o
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Appendix: Organic & Nuftritious Menus for Adults

BEGINNERS

e DAY . up 8495 Bt $595

e

% “Mwm’_ﬂ“ﬂ
gare,

HUMMUS - 3655 6
mummmm-ﬁ-&mmm-

wm&m‘-ﬂ—mm

EDAMAME - 3495 §O
Fresh edamame wﬁlﬂummﬂ

e mozveta e chesn cheese
% satsa. Add guecameie $1 5

nmnunmnnuurm - 5895
Fresh siced Cucumbers, Croam cshedcandied walnuts,

Substinte whole-wheat o guten free e gesta 195
{hcito ay pasta: Cicken £ 55, Saumon 32 55

PESTOPEMNE.$205

Penne, chicken breast.

ﬁ&m &
In our pesto cream sauce.

FETTUCCINE ALFREDO - $1095 REAPpY
Fettucone with ourown house made parmesan cream sauce.

PENNE PRIMAVERA - 51095
Pennie tossed with brocroll carots, fresh basil oive off and garic.

mmmhun %wnmm

MAHI MAHI - §15.95 6
Pan Seared, herb Crusted Mahi Mahi topped with roasted e 8
‘pepger us served with garic cannelies bean puree and grled b

SALADS

RS
e

msvun $11.95

mm“mumd greens,
shredged organi herioom carrots tossed in lime vinaigrette.

gﬁmm 51295 ©
i and brushed with our
Sauce sevved on a bed of rgan mixed
mmmmmmm
‘tossed in honey 88Q ranch dressirg.
SALAD. 514 95 €

NEW! GRILLED SALMON
el sakmon ona bed of organk baby kol i pinach.
and capers lossed in lime

oranges, organic heirioom

 camots and wonton stips tossed i peant gnger
CHOPPED SALAD - 51255 0
Romaine lettuce, md. redced
carmots, tomatoes, mmmmmm
s:md:mmmmu in balsamic vinagrette
NEWI BABY KALE CAESAR SALAD- $1005
(Organic baby kale . Pouse made co parmesan
tossed in caesar ressing.

TRADITIONAL CAESAR SALAD - $10.95
"Hearts of romaine. house made Croutons and pamesan
tossed in caesar Gressing.

umlsmm‘mw
Bt ety w?ﬁy =

tossed incitrus vinaigrette.

G199 eSN'H g5

Family Restaurant & Playspace

It is our passion and mission
to serve you and your family
healthy, delicious food!

That fs why Our produce is grown (ocally and we use organc ingredients when
‘avaliable. Our beef comes from grass-fed homone/antibiotic free cows and we only
use all-natural chicken. Breads are made fresh dally by local artisan bakeries who, (ke
s, are dedicated to using the finest ingredients avallable.

Ourcooks prepareail menu ftems from scratch daly to deliverthe freshest meals
passible, making al dressings, sauces and marinades in house using fresh herbs and
ingsedients in all recipes. We cook only with trans-fat free carola of and extra virgin

www.gigglesnhugs.com oifve ol when necessary. Our defiious desserts are alsc baked in house.
Webelieve the combination ffresh, orgaric and healthy Ingedients prepared by
quality chefs makes for a fantastic dining experience. We hope you

f W /gigglesnhugs

T nm“mmmmmmm
‘anuguta on fresh baked white of whole wheal clabatta.

NEW! GRILLED SALMON SANDWICH - § - /5
Geiled salmon on ciabatta with: ‘baby kale. garic aioll.
dark ale mustard and lime vina

e om
Griled chicken breast. provolone cheese. sun-dried tomatoes and
basil m“mmm
«$1095
T
2

,

NEW! TENDERLOIN STEAK PANINI - §13 95

(Griled tenderion beef, sautied oniors, herloom tomatoes, bask:
‘gariic aoli and provolone cheese on toasted dabatta.

mmmowoc
Iomatoes. organk shredded|
zmmmu-mmmmmm
mwmhuﬂm

WRAP.« §1095 §
moked turkey. Swiss cheese. resh basd and heioom tomatoes
na whole wheat avash with our house mad: bash Barik aiok

WRAP - §10.95

o o ot ity ores and s cied i whole wheat

umhmnmmcm:m.xwm crunchy wontons,
onkons and sesame dressing.

APRESE pANGM - §1295
falo mozzarella cheese. tomatoes, batsamic vinaigrette, fresh
‘basil and our basi gariic aoli on toasted clabutta.

TUSCAN CHICKEN PANINI+ $12.0%
(Getled all natural chicken breast. sun-dried tomatoes. buftalo
mazzarella cheese, fresh tomatoes. ORgAND 3d PESTD LaUCe 0N
toasted ciadatta.

‘GOAT CHEESE PANING - § 2 %
Goat cheese, I‘hd sun- dnes tomatoes. fresh basd and
Eenataia?

BLT. 41195 &
\ewood smoked | Havarti Cheese
h.mrnlm-mwwm%m:nmu

e rtadc e tocoed with e
Tt s ke S A ALs e O e

GRILLED STEAX SANOWICH - 513
mnmwmm Dread with letuce.
matnes and iod oo e el s e o Sy
‘chipotie steak sauce.

u-cws!n 56

heess o0, n-mmmm
WSS
e i S ey oo S

HEATHER'S CHICKEN SANDWICH - $11.9%
Griled chcken braast mlted Swisscheece autéed
fhed ou house made!

e, tomat and pCHeson, white o wheat bun.

LEGEND:
# GLUTEN FREE VEGETARIAN 5 NODAIRY

SPECIALTY PIZZAS

iR

$1.50 | Jumbo $295.

EERE R oy e

VEGGIE PIZZA
o R 0 ks

‘GOURMET PIZZA
Mm fresh basil and
|I%/Mw 24,
m
e

sun-Gried tomatoes,
nnl- Lo Somds Yoeo

Mwh:“mmfn!',/ L o

Gourmet Pizza

(CHOOSE YOUR TOPPINGS
Pepperoni, Ham, Turkey Bacon, Apgiewood Smoked Bacon,
Sousage. Mushvooms, Sun-Oried Tomatoes,
Pinesople. Tomatoes, Onloms. Fresh Bas. Caroty, Brocco,
Goat Cheese, Fresh Parmesan,
Regolar $1.09 e Jombo 3249 ea

Griled 8 oz all natural hormone and antibiotic free ground

NEW! Substitute gluten free bun $1.75
A avoxado 3195/ 464 1 oon 3100
ARl s wih o s f sl o
Samctct D | o] Goedns o0 |
— Tiewesicn §
‘Substitute side for fresh frft sakad € .
‘sSweet potato fres of onion fngs for $1.95
GosLESBURGER. S1 00

vezge pat
b o o et e ot S s N
iettuce, tomato and pickles on & toasted white or wheat bun.

Beet b e atty wih chedds cheese
vl iy
“&m ﬂuu.wwdmmnu
mn!&smlm

Scbmtite tiskey bacon §05%

BURGER - 51155
by with chedder cheese, served with
Tttt S8 SEAles o ousied e o wheat bt
mmcmu Mmaunm:!»mm
1 v
ok o e oppi e s e T3
£ach item dd $0.75
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Appendix: Organic & Nutritious Menus for Children G99 €S N H.gS

Children’s Restaurant & Playspace

COFFEES & TEAS

COFFEE $250

% fROCLEE \?,gg CAFE AULAIT $295
g, B Coffee with steamed milk
.50
2467 ’75 BT S cctceen swectack paspbery)

5200/$493 250

HOTTEA
FHESH FRUIT SMOOTHIES S—

W RO

PANCAKES - §5 )
A‘—-mmwmma_ummnu

WEW) BREAKFAST SAMPLER - 593

Becon. g‘(  With stearmed milk and vanilla i
e vani
= Add fresh vanilla ce cream orlow fat vanilla yogut. $0.95
msrn"-lwmnns $5.95 Substitute soy milk $0.75 ESPRESSO DR'NKS
$425
::.lmonw.mw mmmmummm ESPRESSO $295
seberres, STRAWBERRY BANANA 3425 =
Bt pacakes. Strawbermies, bananas, organi milk. honey and vanila oo ik sad o 150
WEWT CINNAMON ALMOND CROISSANT FRENCH TOAST - 44 75 BLUEBERRY BANANA s cant s3%0
oo Biveberries, bananas, organic milk. honey and vantla [w&%“w“h
-.’m':“-m M’vﬂmn&mﬂs nww:-::uds«mm Sokindewhel vhast o fven fue pomeer gt 5105 THE PB&J 2 ik %5 VANILLA LATTE $37%
et toopec mlmammu > and honey
bty T Snredtrecoi () | Frochives | Comenecs G N MOCHA LATTE $375
g I &T THE BELLANOOR 425
Stmar e Banana, aimond butter milk and vanila
s JASMIATS TURKEY SOLOGNESE - 57 95 @
TENDERLOWN STEAK BITES - 1395 §) - oul 'HOT CHOCOLATE
AL natucal tnderion stesk PRINCESS PINK PASTA - §155 €
CHEESEBURGER - §195 ICE BLENDED VANILLA $395 HOT VANILLA
ALt © HOT GIGGLES 295
e e o - g NI wou i Steamed mik vanila and cocoa
- FETTUCCINE ALFREDO - 51 ICE BLENDED CREAMSICLE 5295
CHICKEN UITTLES - 5155 ) Fresh orange julce and vanila HOT HUGS. 5295
™ » @ Steamed milk honey.a dash of cinamon,  pinch of
ey e 5 Served wih uter s pwrmesan. ICE BLENDED CHOCOLATE $395 utme a fluffy marshmaliow and lots of love!
ADULT MENU " iy b g
GRULLED CHEESE - 52 = © ICE BLENDED TEA 5295 (Whole, 29, fat-free)
Ko, sl veeie ORGANIC MILK 275
BREAKFAST PANINI - 5% OMELETS PR LS o ‘ORGANIC CHOCOLATE MILK 275
e ICE BLENDED COFFEE
Dana Labarta breadt Satutitute fresh frut §1 50, AdA uttermih pancake ). 09
Sutntitte cromsant §15% Substitute turkey bacon 0 7
GARDEN FRESH OMELET . 0.5
96 BACON  £G6 BRLAKFAST - o
o e e P o 008 O OUSE
on SELECTION
o STEAK ANO 8608 1174 i R — Pp— a.".,,..,ﬁ
n .3 crsom anc St Cabernet, Merlot 5600 Pinot Noir, Frangis C “VotreSanté" 5825
weh 2 eggs and breaktast potatoes. i’:m 2 > Q SPARKLING WINE Flavors of cranbermies, spice, fresh strawberries &
sags [IMSORESE 200 Build\your,own Pizza) i s o
Soarding wine with fresh orange Merlot, Toasted Head - California $250
390 and two strigs of bacon - lm!mllml-:-% Mo Aromas of rige plum, cherry, blackberry, dried herbs, rose,
Let your little one be a pizza chef today! Brut, Napa Valley, California  $8.25  cedar & spice
CREATE YOUROWN- § /55 Kids make their own pizza at the table!! e e an B Aot Estancia, $8.25
mozzarella, Haartl, Swtss. WHITE WINE SRoves Camyon Banchess Baso Robles, Cafornia
e Then, ac our tevorteingredents for kst §100 6ach Flavors of dark black cherry, chocolate, currant and a hint
2 Mmmmd%;ﬁmm Pt Grgla 8 “Lumina", Venezia Giulia $750  of sweetoak.
e eroathecse heth ateo0Te o St e cheeseand choice topping. o3 Y
e bk v Onach freh peen Actented withiight herbal ruances. BEER
. Cupcake- Martborough, New Zealand §750  Coorslight 3¢
SIDES They makeit, WE BAKE ITI - $8.95 b g g M oy g G0 64 #3
Add Tricky Treat Sauce $155. $150 w 3278
.k aad 3 Chardonnay, Clos du Bois - North Coast, California 75
Applemood Smebed Bacon Strips (41 3.50 o1 332 Each Aadional Toppng 1 20 P f o s e appie. v K sty coramel.
Turkey Bacon Strips () 3.50 0r (2)$2.00 Po———
Fresh Pt Bowd §3.95 Ak Tocky Teat Sauce $195
Breaktast Potatoes 3293 sep Glendale
§ Avocado $2.30 AR o £
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Appendix: Some of Our Popular Menu Items GiI99 €S N'H.9S

Children’s Restaurant & Playspace




